Pimalai Resort & Spa
99 Moo 5, Ba Kan Tiang Beach,
Koh Lanta, Krabi, 81150, Thailand.
Tel: +66 (0) 75 607 999
Fax: +66 (0) 75 607 998

Sustainability

GREEN RESORT

Our Secret

SANCTUARY

About Pimalai
“Fall asleep to the whispers of the waves and wake up each
morning to nature’s calming breeze. Away from the traffic and
vendors, the sun, sea, and sky is all yours. It’s the reason Pimalai
is Koh Lanta’s best kept secret, one that’s just too tempting not
to share.
With 100 acres of tropical vegetation, direct access to 900 meters
of pristine sandy beach, Pimalai brings you the closest you will
ever be to nature’s glorious splendor. Located away from other
resorts and the hectic buzz of tourism on Koh Lanta, guests are
free to relax and rejuvenate in their rooms and villas, right within
the heart of nature.”

Our Value

THE PIMALAI WAYS
Pimalai is centered around the belief that our success as a leading resort in Thailand is
grounded in our purpose to preserve a safe and healthy environment for Koh Lanta, its
people and visiting guests. As such, every detail from its location, to the construction
of the resort facilities, was planned and executed with the goal of complementing, not
competing with the original environment. We stay true to this belief so that we will
always be able to offer guests natural comfort and solace from the hustle and bustle of
life. Our purpose, value and conduct is demonstrated each day through our world class
service, ethical business practises, the commitment to our employees and our culture.

END objective

WAY initiatives

MEAN
critical success

Balanced economics
& Social objective.

Product : Use green product
from green suppliers.

Set strategic direction and
drive initiatives.

Top Performance in
Energy Efficiency.

Process : Improve / Innovate
Products & operation.

Monitor /
Tracking progress.

Globally recognised as a
leading Green Resort.

Public Awarenss : Undertake
green CSR activities.

Enforce Pimalai Green
culture through
Pimalai Ways.

Our 5 Years Target

Reduce Electricity use
per occupied room.

Reduce water
use per day.

Reduce carbon footprint
per occupied room.

Reduce waste
consumption.

Use more Responsible
Sourcing item.

Communities contribution
and support project.

Despite on going commitment in doing business responsibly and to creating
shared value for our business, our owners, the environment and the local
communities in which our resort operate. In 2016 Pimalai launched a
five-year targets to signal a greater emphasis on our commitment with
robust measurement in place

ENERGY
reduce

END:

To develop initiative to reduce energy consumption / increase energy efficiency
in order to ensure a low carbon footprint and utilize energy sustainably.

E LEC T R I C IT Y

• Reduced fuel consumption and noise /eye
pollution from fuel powered vehicles.

2016 Reduce Electricity use per occupied room by 12% YOY.

ENERGY
CONSUMPTION

WAY:

• Resort laundry only done at off peak hour
• Replace inefficient motor and boiler and air
conditioning around the resort.
• LED lightbulb replacement.
• Initiate Mr. Green Award for individual with
outstanding work on Green initiative.
• Earth Hours.
• Study to utilise Solar panel & electric car.
• Communicate with guest to turn off air
conditioning unit and lighting when not in use.

MEAN:

Monitor energy consumption from meter and cost on a monthly basis.

WATER
save

END:

To develop initiative to lower water consumption to reduce tension between
supply and demand and its impact to the community which our resort operate.

WATER

• Install water meter in order to trace water
leakage which lead to significant reduction
in water consumption.

2016 Reduce water use per day by 6% YOY.

WATER
CONSUMPTION

WAY:

• Manage and store rainwater in the reservoir
for use in dry season.
• Replace showerhead to reduce water flow
rate.
• Introduce low flow filter in back of the house
and public area.
• Recycling of waste water for watering
plantation.
• Encouge guest to reuse towel and not to
change bed linen on a regular basis.

MEAN:

Track water consumption from meter and cost on a monthly basis. Monitor
theatment water quality on a regular basis.

CARBON
reduce

END:

To develop programs / initiative to drive down energy use and offsets program
to absorb Carbon Dioxide.

CAR B O N

• Calculate and monitor Carbon Footprint in
accordance with the industry standard.

2016 Reduce carbon footprint use per occupied room
to 103 kg CO2.

CARBON
FOOTPRINT

WAY:

• Coral Propagation Project which plant coral
reef in order to absorb Carbon dioxide.
• Organic vegetable plantation to offset
carbon footprint.
• Grown own Orchid to reduce flower transportation.
• Utilization of Biofuel such as Gasohol and
Biodiesel in vehicle.
• Co-loading truck to drive of purchase goods
and services from supplier.
• Future plan to utilize more renewable energy
such as Solar energy.

MEAN:

Monitor Carbon Footprint drive down energy consumption and transportation
cost on a monthly basis.

CONSUMPTION
reduce

END:

To develop initiative to reduce waste output and educate the community to
create awareness on reusing and recycling in order to reduce waste footprint and
resort reliance on municipalities and external organisation to handle waste issue.

WAS T E

• 100% Decompose organic waste to useful
fertilizer.

2016 Reduce waste consumption by 4% YOY.

WASTE
MANAGEMENT

WAY:

• Separate waste for recycling.
• Utilise EM to clean toilet at least once per
month.
• Use double sided printing or recycle paper.
• Reduce food waste and avoid over buying
of fresh food.
• Install waste water treatment across the resort
and recycle treated water to water plantation.

MEAN:

Monitor food waste volume and cost of molasses utilise for waste
decomposition on a monthly basis

RESOURCE
save more

END:

To develop programs / initiative to procure safe, high-quality and affordable raw
materials to deliver exceptional customer experience while managing social
and environmental impacts in our supply chain.

N ATUR E

• Utilization of biodegradable food packaging
and cutlery.

Use more responsible sourcing item
by 5% of revenue.

RESPONSIBLE
SOURCING ITEM

WAY:

• 100% removal of Styrofoam product.
• Innovate green organic menu in restaurant
and Spa product this include serving organic
Chicken, Salad and rice.
• Integrate corporate responsibility criteria in
selection of preferred suppliers.
• Locally source opportunity.

MEAN:

All departments work together with purchase team to source substitute for
plastic material during Green Resort Meeting.

COMMUNITY
increase

END:

To develop programs/initiative that support and invest in local communities and
create value for both our business and society.

P R O J EC T

• Crown fish release project for 13 years.

increase no. of communities contribution
and support project.

• Participating in Earth-day’s hour.

COMMUNITIES
CONTRIBUTION

WAY:

• Little Scientist house project.
• Work with Thai National park on re-forestation
on Mother’s Day.
• Support local festival events such as
Loy Kratong Festival Parade.
• Organise event on children day.
• Donating learning materials to local schools.
• Donate or selling used hotel goods to local
entrepreneurs and staff at very low price
and many more!

MEAN:

Maintain existing CSR activities and create awareness through all communication
channel to encourage guest engagement and staff contribution.

SAVE THE NEMOS
with Pimalai

Together with the Thai Fishery Department, Pimalai held
the annual clownfish release for 12 years at Koh Haa. The
stunning archipelago is located just a few kilometers
away west of the resort. Tens of well-loved ‘Nemos’ were
released each year, firstly into underwater cages which
allow the fish to adapt themselves to their new environment and help them to survive predation from other fish
once they are free to fend for themselves.
The annual project aims to trigger awareness with the
local people in a hope that they will stop catching these
fish for sale. It is hoped that eventually Koh Haa will be
recognized as a fish sanctuary.

CORAL
PROPAGATION
The resort is now embarking on an exciting new conservation initiative under the name of
"Pimalai Coral Propagation" where Pimalai will be working closely with the Koh Lanta and Trang
National Park authorities to ensure that this project is successful and can be a role model to
propagate coral in other regions of Thailand. The coral propagation is a process that consists of
introducing and distributing coral genes in areas previously devastated by human development
or by adverse environmental conditions.
In early December, Pimalai welcomed Mr. Annuar Abdullah, the director and founder of Ocean
Quest. His visit coincided with the announcement of the establishment of a Coral Propagation
project. On that occasion, he trained interested divers from various Koh Lanta based dive
centers and the Koh Lanta National Park rangers on how to propagate coral. The beautiful Koh
Haa archipelago was once again selected as the most suitable site to house the project.
Mr. Abdullah returned on March 18th, 2017 to monitor the evolution at the underwater nursery
and to continue further coral propagation. The project aims to generate interest among the
participants to improve awareness of the importance of sustainable and healthier coral reefs.
The creation of self-sustaining, naturally growing habitats that are favorable for all marine life
can also benefit local communities by providing better fishing grounds as well as providing jobs
in the local travel industry.

Our CSR Activity
Pimalai also supports various local community’s efforts to protect the
environment and improve the standard of living. We have built a
kindergarten room in a local school and provided suitable learning
materials. We have donated funds to a local animal welfare agency,
schools and provided a local temple with meals at special events such
as children’s day.
We have regularly supported Lanta National Park’s initiative to participate
in activities that educate young students from the local community to
protect the environment and involve them in installing boat parking
buoys in surrounding islands, underwater cleaning and reforestation.

